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Abstract

The proliferation of the internet, especially the mobile internet, has profoundly reshaped the tradi-
tional marketing and distribution patterns of aquatic products, making the integration of online
and offline channels a new trend. This paper aims to explore the impact of consumer personal char-
acteristics and channel perceptions on their channel choice preferences for purchasing river crabs.
Using the “Push-Pull-Mooring” (PPM) model as the theoretical framework, this study collected data
through consumer questionnaires and employed Stata software for reliability and validity tests, VIF
tests, and multiple linear regression analysis to verify the effects of various factors on consumer
channel choice preferences. The empirical results show that the level of education, annual con-
sumption of river crabs, perceptions of pull factors in online channels, and perceptions of push fac-
tors in offline channels all have a significant impact on consumers' preference for online purchasing.
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Table 1. Summary table of independent variables
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Table 2. Top ten distribution maps of respondents’ IP addresses
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Table 3. Gender distribution of respondents
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Table 4. Distribution of some personal characteristics of respondents
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Table 5. Reliability analysis of the questionnaire consistency
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Table 7. Variance inflation factor test
= 7. FEBKETFIRE

Variable VIF 1/VIF (Tolerance)
R 1.14 0.880683
5 1.03 0.970674
THERE 1.19 0.839942
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GRTIE SN 1.22 0.818147
PR E GGG TR 1.68 0.593648
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FRTEATIZE LG A 30 AT 30 IEASVER 57, "EAE 1965 4R E B FIBUR e R RAE M . 2 STATA #AF
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Table 8. Test of normal distribution of dependent variable
F= 8 ATEESHHRE

Variable W Prob >z

y 0.97921 0.00000

DOI: 10.12677/ecl.2025.1482603 938 TR 4TS


https://doi.org/10.12677/ecl.2025.1482603

B

3.5. WHERERDH

MRS I BT 45 R 7R, AN R BRSSO T4 9 I AN TR (A SR IR TE A7/ B 25 0, b R BT 3K
B A AE S A 20T 9 IR IE PR AT N BAT B VR R

AHITFUIE L LA BB, FRIF 13 98 AN R A PPM PR Z06) Ji] S T S R T8 36 6l 4 (R 5,
i AT 8 () ) SB35

[BIHZER (R 9)WoR, Filk 52 FIRIE i Z AFAERFNIEF KRR, X85 RS &G SR ERE
BRI G B R BUPARYE . S RS2 B 1 REACE B R 2 R . AR A R I A
T G EE, XA R R G HERR TR B BB AU 2 iR R, RERS
S5 INZEZTIE ARG R D Oeil ey mn” AR BIHREPTmIEK, T Ee e
AN E A AR OGP, T R4 % 3 K0T U 3 2 A A S e (0 R, R S5 A BAT I
AR E 1

Table 9. Empirical results
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Table 10. Regression analysis of consumer personal characteristics

F 10, HBEENAFEREN R

y Coefficient Std. err. z P>z [95% conf. interval]

Gt 0.017212 0.09244 0.19 0.852 0.163968 0.198392
451 -0.24791 0.161484 -1.54 0.125 0.564413 0.068594
THUERE 0.345844 0.077689 4.45 0.000"* 0.193577 0.49811
RESE YL ON 0.121278 0.039593 3.06 0.002™ 0.043677 0.198879
LR AR 0.030443 0.111588 0.27 0.785 0.188265 0.249151
FETH 0.232837 0.06426 3.62 0.000™ 0.10689 0.358784
_cons —2.46507 0.705712 -3.49 0 3.848242 -1.0819

BmUE . PG EE, 3 P <0.01, “P<0.05 *P<0.1.

BEE T BB 2 B R B, T S S TIE R EIRIE . R R A R ARG
PR A T it JO A B R SR, X U ST 8 T i ) R R 2 4 R AT S R BRURRR E[10] . AR R R
NIE, Ui BT 2 52 B SRR SR, T B LI R S AR A R S R AR E T SR T LUR
EE S TR, AARML ERERS, BRESH.

P24 5 B FIMSONAB NS T 9 35 M SR E p e B R A s, IR RBOVIESL RYIREHE T 98 T X
E H W0, 18 9 & T 2 Ik e LI SKIRIE AT W S B AT o T S g g, &=
FEINH B B S, T EREONIE R R, T S I B TR B BEE N R T g A, Ho e
F it SR 5 B A B e RN TR R o 2k b SRTE ARV B 5L 7 g MR IR 55 07 THI A 42 SR 1 AfE A
A s, EEMUT, ESCAE SRR, il SE IR A e o IR AR S5 . Bk, XK E
HoEtetmi s, AW, SN ERIERMEHRE.

S AL S TR R R IR B AT B, JF AR S B R ROV IEE, RV
AR A MG, WP E S IR R IORE N S B . S R RN, R S
BRI R SR EIG TN, AT BEAT 0] CRAE AN B EE SR e (1 A, VY 98 WP I8 2 D B R[] B
TSR0, B W SR B R e . AT 2T SR A 9 A IS [ A AN S8 R AR 2 B o T SR
HOE TGN, SFHTE BN P E R . TR EIRGETCR T, R R AR S i I B A B R e
JRIE AT s BRIl 9 I T RRAS o BRI, T 903 SRR SR R IR, Rk B SRIRIE .,

PLES MR, HBRE D N 2B A REEE . 25 H SRR B 2 B o il 9 SR T8
FAT N EA BEMTN, HARA NRHIEAS R B R BAT i AN 22
5. RGRSEN

AWEFER I, B PR EE G TIRIE R, R FAL DA TR SRR AU . B4 R &
s AR ZKEE AN S AR S 1 9, BIRIE SR AR SRR 2 i 4 B YE . AR, %
HAEBRENE RS L R 7 BRI RS T — ML & 0 T B KUK
A, R EIRTERIE RIS A B I ANRE SE S AL NI KB 7, ST RE 51 AT B X 5 i AR
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