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Abstract
In the context of the booming e-commerce industry, this study, based on the Uses and Gratifications
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Theory and Baudrillard’s theory of symbolic consumption, adopts a mixed research approach, com-
bining e-commerce platform consumption data and typical cases, to analyze the cultural consumption
logic of Generation Z (born between 1995 and 2009) in the e-commerce scenario. Based on the ana-
lytical framework of “emotional needs-symbolic practice-platform co-construction”, the study finds

» o«

that Generation Z achieves consumption practices of “emotional companionship”, “emotional man-
agement”, and “value confirmation” through e-commerce platforms, and their behaviors are driven
by the triple emotional logic of “individual performance-group identity-value resonance”, and form
a deep mutual construction with e-commerce platforms. In the future, e-commerce platforms need
to optimize the content ecosystem with emotional algorithms, enhance the experience value with
immersive interaction, and build cultural identity through community co-creation, providing a path
reference for the innovation of the digital cultural industry.
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