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Abstract

Museum cultural and creative products serve as the material medium connecting museums and
consumers, carrying the historical and cultural heritage of museums and representing an important
channel for the dissemination of traditional culture. This article, based on the current development
status of cultural and creative products at the Nanjing Museum and consumers’ consumption cogni-
tion of such products, discusses issues such as the limited e-commerce sales channels and the mo-
notonous forms of the museum’s cultural and creative products. It is suggested that the Nanjing
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Museum can expand the sales channels on e-commerce platforms, enhance the integration of cul-
tural and creative products with e-commerce, and improve the aesthetic appeal and cultural inher-
itance of these products, thereby promoting the development of the museum and the inheritance of
culture.
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