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Abstract

Amidst the intensifying global contradiction between economic development and environmental
protection, ecological agriculture has become a hot topic, with the development of characteristic
fruit trees that combine economic and ecological benefits receiving widespread attention. The rapid
development of e-commerce has brought unprecedented opportunities for characteristic agricul-
ture. The Rosehip industry in Guizhou Province is an important special industry for rural revitali-
zation in Guizhou. However, the Rosehip industry still faces many challenges in market promotion
and brand building. Taking the Rosehip industry in Guizhou as an example, this paper analyzes its
opportunities and challenges in rural revitalization and explores how e-commerce can help expand
the market and build the brand of special agricultural products. Through the SWOT analysis method,
the strengths, weaknesses, opportunities, and challenges of the Rosehip industry are sorted out.
Network crawling and natural language processing technologies are used to analyze consumer re-
views on e-commerce platforms. It is found that consumer satisfaction with Rosehip products mainly
focuses on unique taste and nutritional quality, but the evaluations are highly polarized. Based on
this, e-commerce marketing strategies are proposed, including optimizing sales channels, creating
product IPs, deepening marketing highlights, and innovating promotional methods, to promote the
precise market positioning and sustainable development of the Rosehip industry. The research re-
sults show that e-commerce has played an important role in optimizing the supply chain, enhancing
brand awareness, expanding the market, and promoting rural revitalization, providing strong sup-
port for agricultural modernization and rural revitalization.
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Figure 2. Frequency chart of Guizhou rosehip product reviews on Taobao
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Figure 3. Word cloud of positive reviews for Guizhou rosehip products
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Figure 4. Word cloud of negative reviews for Guizhou rosehip products
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