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Abstract

Against the backdrop of rapid advancements in digital technology, the influencer economy has
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emerged as a new economic model, with live-streaming e-commerce gaining prominence as a key
driver of its growth. This is due to its unique “people-product-platform” consumption scenario. How-
ever, the live-streaming e-commerce marketing sector currently faces challenges such as insuffi-
cient innovation in live-streaming content, significant homogenization of competition, inadequate
quality control of products, prominent risks, and the absence of regulatory oversight of live-stream-
ing data, leading to the proliferation of false data. These issues severely hinder the healthy devel-
opment of the industry. This study, grounded in the influencer economy framework, delves into the
operational logic and existing issues of live-streaming e-commerce marketing models. It proposes
optimization strategies from multiple angles, including establishing a system for cultivating influ-
encer capabilities, improving product selection review mechanisms, and establishing an authorita-
tive data monitoring system. The aim is to provide theoretical references and practical guidance for
regulating the order of the live-streaming e-commerce industry and promoting its sustainable de-
velopment.
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