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Abstract

The rapid development of short-video platforms has profoundly restructured the e-commerce mar-
keting ecosystem. This study focuses on the marketing of agricultural products in the context of the
rural revitalization strategy, deeply analyzing the core advantages of short-video marketing and its
specific applications in the sales of agricultural products. The research points out that there are key
issues in the current short-video marketing of agricultural products, such as content homogeniza-
tion, weak supply chains, talent shortages, trust crises, and insufficient data analysis. Based on this,
this paper constructs an innovative marketing strategy system centered on “content deepening + per-

”» o« U

sona empowerment”, “scene reconstruction + emotional resonance”, “technology-driven + precise
reach”, and “ecosystem collaboration + long-term development”, and verifies the effectiveness of the
strategies through typical cases such as “East Selection” and “Sister Peach from Sichuan”. Finally, it
proposes implementation path suggestions such as strengthening policy support, improving infra-
structure, deepening platform cooperation, and promoting industrial integration, providing theoret-
ical references and practical guidance for the sustainable development of short-video e-commerce
for agricultural products.
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