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Abstract

Against the backdrop of China’s economy moving towards high-quality development, the landscap-
ing industry is also facing new opportunities and challenges. As a member of the industry, the mar-
keting work of X Garden Company is crucial for the survival and development of the enterprise. This
study aims to deeply analyze the marketing problems of X Garden Company in the context of high-
quality development, and propose a series of targeted countermeasures to address these issues, in
order to provide useful references for X Garden Company to improve its marketing situation and
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enhance its market competitiveness, and also to provide reference for other enterprises in the gar-
den industry to carry out marketing work in the context of high-quality development.
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