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Abstract

Under the backdrop of rural revitalization, the e-commerce industry in mountainous areas contin-
uously expands sales channels for agricultural products, facilitates product circulation, optimizes
industrial structures, and promotes regional development, all of which hold significant implications
for rural revitalization. Although A District of Lishui City faces geographical constraints, a small pop-
ulation, and limited resources, its e-commerce industry has achieved notable progress in recent
years while simultaneously encountering challenges. This paper analyzes the current development
status of e-commerce in A District, investigates existing problems in the industry, and proposes tar-
geted solutions. The findings aim to provide robust support for advancing e-commerce in moun-
tainous regions and advancing the rural revitalization strategy.
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