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Abstract

Objective: Since modern times, the development paths of Chinese and Japanese ceramics have been
quite different. This article sorts out the historical development paths of Chinese and Japanese ce-
ramic brands and the underlying factors of brand construction since modern times. By analyzing
the current situation of the Chinese and Japanese ceramic markets, it explores how the e-commerce
channel drives the digital upgrade of Chinese ceramic brand benefits, in order to enhance the com-
petitiveness of Chinese ceramic brands in the global ceramic market and win a broader market.
Method: Through case analysis and comparative research on the historical background and brand
differences of Chinese and Japanese ceramic brands, this study demonstrates the respective factors
of their brand development and the characteristics of the digital communication model adopted by
modern Chinese ceramic brands. Conclusion: In modern times, Japanese ceramics gradually formed
its own characteristic technological system and aesthetic concepts, and established the image of
Japanese ceramic brands in the international high-end ceramic market. However, in the mid-19th
century, Chinese ceramics experienced a brand gap due to objective factors such as the economy. In
the current digital era, Chinese ceramic brands have learned to build a digital ecological market and
upgrade brand benefits through the new channel of “live streaming + e-commerce”, achieving a
breakthrough for Chinese ceramic brands in the international market. This channel will eventually
become one of the key elements for traditional handicraft brands to return to the market and go
global successfully.
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Figure 1. Jingdezhen imperial kiln factory
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Figure 2. Comparison of Chinese and Japanese ceramics (Left: China’s Jingdezhen blue and white porcelain vase; Right: Japan’s
Arita ware tea set)
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Figure 3. Chinese ceramics (Left: Jingdezhen blue and white porcelain; Right: Longquan celadon)
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Figure 4. Japanese ceramic tea set

E 4. HABEFRR

DOI: 10.12677/ecl.2025.1482578 757 CIREE RN


https://doi.org/10.12677/ecl.2025.1482578
https://i.pinimg.com/736x/4a/37/1a/4a371a603a72854331a72f24c75e5fb1.jpg
https://i.pinimg.com/736x/2f/15/69/2f1569418466c8d6f8de88d769a6baeb.jpg
https://i.pinimg.com/736x/ae/eb/7f/aeeb7f7a84bddf3fbf53f41ab2e86036.jpg
https://i.pinimg.com/736x/c2/15/bf/c215bfe8d82d28334b71539f768f3beb.jpg

XOFE, G

32. TheEER

T HEERADIREZE R LR CALSE S SR SR A 0 B . o P R KR S AL H Sc e ghE, v
PR N E AL S S R RS A& . IS B AR 8 YA NS T, RAL R AW A
BN AR R, BONSCNHEL ) “ORFHRT o REPIER CORRILEH” il YRR EC LAk
TR ThRE, 0B RE IR 78 ARt PR e T 58 22 S R REAL SO, AR AR f il —TJE = SR IIALAR T K
MR AL SR K TR s A B A P P, rh sCRE A ) ot BT RS P ) SR A2 AU AT SCAL s ) 44 e, T i
Ffan o R e e A D e

ap SR ep M RS R AT B . SR RRE SR AL AR, B4 H UM B ks s 2 S 7B G LR
WA N ESTIIRE . Ve BET “ Alf e " RICRAREL BT, SN R, RN REF T
PIRA R, G “ v =57 MIRE S BhAh, HARBREGUCK, BB s Rk 8 SR a A+ B
P, RIS, AR KT TR AT A8 R TR e X 5140 1 H 2P R B RUEE, A R
T R AR A R S BT i S A I A, AR T DhRE S 5k, i H AR AN H R TR M.

33. BRER

R EAE I B R R, EIR A EOR I T I E K, HAE P SUR R AR AN AT BOR B,
W TZRER I L. PP REAR UMES T TR0, R, SR 2/ A =475
SLERAE, HEHEEREHCKEOETR I N R L BAEHIERRR, W LTINS EA R R, di “ IR
B BZARMNEERE, SMHERHEET LTI ME, 728 TR M EA L 10%, &
“OIUM DL IIEE R, BONRIRBOR T % ) L. X T T LMy SRR K, El
TR AP R MRS S SR RO, WAL 7 AR R I R, AT A w2 T S LB
EREIBTR WA ERITER, B2 B2 A5 s o i 7 bk .

A RINEOR, &Y% E P E, RS D LR R b i A g, HR BRI 14
PifEE2e, A QBT EARHAME T E, el T A AR S 7, KRB P T
Tk T BB v A TR R A, R TSI ARSI & 2 5. TALREEEHAZ G, HE
FEORE N PAREGRIFRR, SIARERIESAR . #05 T) R RIS BESE N RIEAR,
SEOLEUREPREAL A ™, RZEAEHIME 0.1 22K, (fif R RENS AT S AL IR R R A, 7 K B PR A 7 2
fio ¥HARAE “TOTO” M PRI B SIS 1455, HEM “ TR~ R, FWIDIRENE 532 HE
TAVEARRIIIAHES B H IR, R H e R EA i 0, K ERdiitnh g, NHAE
HE AR AL SN o

4. MR P HEEDTZIMRE REEE S
4.1. WIHMK

4.1.1. HEX™F

H AP & DL T 2 se -Gl 4, (HP BN, H H AR B 3% . Narumi (W9)
W FEFT = E 8, Fammis B EOn Hot; kR eiih. F2AmEess, Bkt
TG, FFHWOEAALR T . s L 28R EE E, RN &S S5 s, EHH%EE, AR
PREEADTERLE, B Wper] “WEFH/AH” R/, 8 B A FRARRA, FRRE T2, 53
Wi, Ba% g HASAMI PORCELAIN 53R A wl fE5 f64E, WBRERARH ™ mith, HENH
o HVBEP= T BB i i 17 32 (U BRSE) AT 1 B TRV g AT SO H 5 s R AT, o AL v i T 3 WA

DOI: 10.12677/ecl.2025.1482578 758 N e


https://doi.org/10.12677/ecl.2025.1482578

XOF, B

AU o A E A

sbAh,  H 2R B SRR SRR T s Orh, AR R R . AR R AR N A A E K BUA TR R
PIARR B, TEPRRERER: L AREEEA L H &, A SRR, Lg% B e s om
AL TR oK H& 70087 2 Aot mir LR BT (i FUR g R, fEASH EL 32 T AW
e HE. HANFREESCACGURRL, S SN, #0037 H UL g s Bl
MAEASTE MR SR GeA 7 WA FH (9 % FH 28 2L (i K B2) 3 A L 24071, PV An 8 & 5 H oo A Z 4
o

H b & E PRt 5 mm P S H 0, HARR LT EE 248 . H AR &P A %
PLFELE 5 245, 2022 A FE 2 3820 14 H n(H AL G kA HidE), Horh 60%E ikt 1. R4 H
APEIRI U2 R, BEE DI SR, 30 % LU B A 5 AR 28 S N BEIK 19%, H N
MEEAR LT RBUARE . Fa—ROHAETIHZES, Suhhisa 2B S . A BT
Tk “F AL BANE AL 15 THIG SR TSI ERE RIS K, AR & (0 & SR
FF) &7 V8 35%, XAk gs H AP E IR . AL ATIg 4 /NS A w37 IR B BRI L, )
W H AP B AR A BRI 52 T A R S PR . R AR B IR, (H H AR R A R 1 5 R
BA, (RS E T RAR A R i R FIE 4 T

TEJERMK I O 5 AR LT EANE =T, BARTNGRIEKIRNE, ISCEa5 & #%5S N E AR
177 N R iBIE . HEH NHK (E2a0) L3Rk R, @i “Rgbam s SRS, B
W& SR SARRIREE G, Netflix HAXFEELE TOP 10, 47 shA HGeilE s E WU [n B2 T+ 40%;
(FZl——FHME) REH BB AR “—A—37 Kidh, [HEHES) S MTE VE&A TR I W AR
RSETE 15%, A Ruohifsh H U g e st . thah, HARRMELED SRR “ TS 510
PR, AHEE “CHEZNT FREERH VERA HWIERE “SHBETY” , WA EF B %R,
fE3ds “HRERRISE” PERTEA . e YO HA IR BRI & X7 ] B30 4500%, & EAMEE 500 KRG, 5N
gt b R SCAG B P A, H SR R R D K 1) O A SR R S QB AR, i — 2D DL
T HAE g T 3 T B o

4.1.2. HETH

BEZGINE IR SR TR RE, PP EEP2MEE 75, ERERRER LZNEN, 4ia
BT BY A, Rk @k . H A RS S IR R, DR e K 7 o 3 Bk
R 8%, SRR A i T Bt T R . BRI . S By E B X
N LA A OEM (JRIG B & &) N, F Ml T1270, sRirtEd LA~ 6e s, (Eimiiz b A
Ay BRI RABEN CMES T T MR R RE R, SRR min s fEoulity, 2023
DAL 440300, BUT RO ROE AR A dh A A AR

H ] Bl e A A A AR, BB A RE 58, [ P T 37500 v e 7 ik PR 9 7 SRR B0 4
Tty AR f A S T I E AL E . AT AR AR, e ik R R S AT 7T
WU, R RS T BRSO 5 T2, B E AR A AN KA . 2023
F, X OFETUHT b SRIEEUE R R = IR RNk 210%; WU SO K R A
B i “TFFAAN” IRHCEE 500 IR, Z AR EL 67%, AR A BNY R oRah A Hh U0 A XU, ik
BERA RN, WORARER “ 2L (4 BL 50~300 Je (WL 6). F3— 5, i SRR
IF B HESORURE A, EAT A IS BRSO B, ann A2 28] B A A RIM g 2B i e s i S 2~56 5
TG, AR XA IR M RO IR D SRR, R T A

DOI: 10.12677/ecl.2025.1482578 759 N e


https://doi.org/10.12677/ecl.2025.1482578

XOFE, G

RS SRR E, A, i R s IR RS, BRI AR 2 0], MY
i (6 [ A TS SRR, TSI E PR . ik, A2 s CB R a6 5 [ B 44 B U O
ofF, MEESRZ S OB B, 3T IR o [ A% G SO B 300 6 [ PRl K B, A R
TH T ZQPE e i B A RN A4 AN SR L . sl 45 5 IR AR SR T RSCAL RO H > 38 T BRI vy
BE R o

SR RE
https://t12.baidu.com/it/u=3930779537,587288908&fm=199&app=68&f=JPEG?w=750&h=1251&5=97BA79840AC34EDE
4489F54A030060D1;

http://t14.baidu.com/it/u=883738703,2252009545&fm=224&app=112&f=JPEG?w=500&h=500

Figure 5. Modern Chinese ceramics (Left is the Palace Museum cultural and creative co-branded cup; Right is the Red Leaf
ceramic tableware set)
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Figure 6. Chaozhou ceramics
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