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Abstract

Based on the SICAS model, this paper explores the e-commerce transformation path of intangible
cultural heritage inheritors’ brands such as “Mr. Yang cake” and “Liang’s father and son iron pot” on
the TikTok platform. The study found that the intangible cultural heritage inheritor brand realized
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user perception by building a “visibility” network, stimulated interest by emotional interaction and
immersion experience, deepened links by relying on professional communication, promoted pur-
chase action by product optimization and live broadcast design, and finally formed word-of-mouth
communication through user sharing. This whole chain operation logic of “perception-interest in-
teraction-contact communication-action-sharing” provides a reference for the market-oriented op-
eration and live inheritance of intangible cultural heritage inheritors’ brands.
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