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Abstract

IP marketing has become the core engine for releasing the value of museum cultural and creative
products in the wave of digitalization of the cultural industry. This study focuses on the IP market-
ing perspective to explore how museums can transform cultural relic resources into cultural IPs
with market vitality, and realize the synergistic growth of cultural dissemination and commercial
value by building a systematic marketing model. The study first analyzes the uniqueness of museums’
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cultural IPs, i.e., historical authenticity, cultural scarcity, and emotional resonance, and then dis-
sects the key problems in current IP development, such as homogenization of narratives, rigidity of
authorization mechanisms, and insufficient cross-media transformation. Combined with typical
cases, the strategic paths of IP stratified operation, story scene reconstruction and digital asset in-
novation are refined, and it is proposed to build a closed-loop marketing system from content co-
creation and ecological authorization to immersive consumption with IP value as the core, so as to
provide a theoretical framework and practical guidelines for museums to deepen the adaptive use
of cultural resources, thus promoting the sustainable inheritance of traditional culture in the con-
temporary commercial context.
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