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Abstract

Live-stream e-commerce, as a new consumption model in the era of digital capitalism, ostensibly
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improves transaction efficiency but in reality exacerbates consumption alienation. Based on Marx’s
theory of the two factors of a commodity and his theory of alienated labor, this paper analyzes how
live-stream e-commerce reconstructs consumption logic through influencer marketing, shifting con-
sumers from “need satisfaction” to “symbol chasing” and thus reducing them to tools for capital ap-
preciation. The study finds thatlive-stream e-commerce creates false demands through means such
as algorithm recommendation, emotional marketing, and scarcity marketing, making the use value
of commodities yield to exchange value and ultimately strengthening capital’s control over consum-
ers. The conclusion of this paper is that live-stream e-commerce has not truly liberated consump-
tion but has completed the alienated exploitation of consumers in a more covert way.
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