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Abstract

Under the national cultural digitization strategy, digital e-commerce, as a new infrastructure for the
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commercial transformation of traditional culture, is restructuring the cultural value chain through
technological empowerment. Taking Henan Province as a case study, this paper systematically ex-
amines its endowment of traditional cultural resources and analyzes the mechanisms by which dig-
ital e-commerce facilitates the digitization of cultural symbols and the globalization of market net-
works. It identifies structural challenges such as underdeveloped brand value, weak digital opera-
tional capabilities, and product homogeneity. Furthermore, collaborative optimization strategies
are proposed from three dimensions: brand building, talent cultivation, and product innovation.
The study summarizes effective pathways for digital e-commerce to enhance the commercial value
of traditional culture, offering theoretical and practical insights for the preservation and develop-
ment of traditional culture in Henan and other regions.
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