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Abstract

As the scale of social e-commerce expands, trust crises and fragmented experiences have become
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prominent issues. This study constructs a “dual-dimensional five-force” model, analyzing the influ-
ence mechanism of consumer decision-making from the dual perspectives of user experience and
trust systems. It is found that interactive experience reduces information costs through real-time
interaction, social experience triggers herd mentality through community expansion, content expe-
rience stimulates purchase motivation through contextualized narratives, platform institutional trust
builds a safety foundation through transaction guarantees, and interpersonal emotional trust short-
ens the decision-making chain through the personal brand of live-streaming hosts. These factors
work in synergy through the path of “experience trigger-trust mediation-decision formation”. The
case studies verify the differentiated models of WeChat, TikTok and Rednote, and point out the ex-
isting pain points such as trust deficiency and insufficient user experience. Targeted optimization
strategies are proposed, emphasizing the comprehensive upgrade from users to platforms, provid-
ing systematic solutions for both theory and practice.
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Table 1. “Dual-dimensional five-force” model
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