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Abstract

At present, the competition in the food delivery industry is fierce. To gain market share, different e-
commerce platforms have begun to attract consumers by offering coupon subsidies. This paper em-
ploys game theory models to analyze the behavioral intentions among platforms, as well as between
platforms, delivery personnel, and consumers within the takeout industry, and proposes corre-
sponding strategic recommendations.
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Figure 1. Keyword clustering graph
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