E-Commerce Letters FL-TFi551¥i, 2025, 14(8), 492-500 Hans X
Published Online August 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1482545

%?ﬁ%*ETﬁlll INRINIEEE $5 SRR 1L
3 K2

F o
Hf O A 2B, Hl 22

Weks H . 20254F6 300 F#HBER: 20254F7H14H; KAAHM: 20254F8 H7H

wm B

HEEERTRSORERRE, REREHTAREERRE, RREHEEAHRARKEARNLTH
&, BWEHTHR. NERESHFUENERER ZEMH. 05 BT SRS AR L /NRImE
ARG, KITAPEHERER, RESHTHEBRITE T HEHIVR S HSTE, BETHR I AERHIX K
TR HBARL/MAIHEET R EHE LT, FEMMALER. K ERTREDFAERE. £
WHHARE—FRE. SR EEREE, FARREMENE. RERS SEHEIRE T HIHTH
. ENFHRAARETEEX—@R, MUBREZERFRL/MLIEFETS RS T, thoyHAe
B R EAEH IR T SR

Xiid

TR, BRUL/ARIIEE, &8 R

Research on the Optimization of Marketing
Strategies for Baoshan Peaberry Coffee
under the Background of E-Commerce

YaLi

College of Finance and Economics, Gansu Agricultural University, Lanzhou Gansu

Received: Jun. 30", 2025; accepted: Jul. 14th, 2025; published: Aug. 7t, 2025
Abstract
With the rapid development of e-commerce, there has been a significant transformation in the
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marketing methods of agricultural products. The marketing channels for agricultural products are
no longer limited to traditional offline sales; digital marketing approaches such as live-streaming
sales and online store operations have been widely adopted. This study takes the geographical in-
dication protected product, Baoshan small bean coffee, as the research object and, based on the 4P
marketing theory system, systematically analyzes its marketing status and challenges in the e-com-
merce environment, and then provides relevant countermeasures. At present, in the e-commerce
marketing of Baoshan Peaberry coffee, there are problems such as low brand awareness, poor co-
ordination between online and offline channels, and relatively single promotion methods. In re-
sponse to these actual problems, the study suggests improvements in brand building, channel inte-
gration, and marketing innovation. By effectively utilizing e-commerce platforms, not only can the
competitiveness of Baoshan Peaberry coffee in the market be significantly enhanced, but it also pro-
vides reference significance for the e-commerce marketing of other characteristic agricultural prod-
ucts.
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Table 1. Planting area and output of Baoshan Peaberry coffee from 2019 to 2023
e 1. 2019 £~2023 SR/ NRIIMEFME E R K = 8

Ei=tan 2019 £ 2020 4 2021 £ 2022 £ 2023 4
WO P T A R 131,925 131,120 127,798 134,679 136,798
WO = /e 21,717 22,226 23,563 22,265 22,573
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Figure 1. Proportion of consumers in different age groups
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Table 2. Some product types of Baoshan Peaberry coffee
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