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Abstract

E-commerce platform suppliers promote agricultural product brand building through three major
pathways: in-depth exploration of brand value, digital precision marketing, and establishment of
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quality trust chains. Through analysis of typical cases such as Suichang County and Wugong County,
it can be seen that e-commerce platforms have achieved significant results in enhancing the visibil-
ity of agricultural product brands and strengthening market performance. Current constraining fac-
tors mainly include low standardization levels and incomplete supply chain systems, for which tech-
nological innovation and model innovation improvement plans as well as multi-party collaborative
guarantee mechanisms are proposed.
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