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Abstract

In the digital age, the Chinese AAA game “Black Myth: WuKong”, inspired by the classic novel “Jour-
ney to the West”, has successfully revitalized Shanxi’s cultural tourism industry through advanced
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digital modeling and cultural symbolism adaptation. The game integrates 27 ancient architectural
sites from Shanxi into its virtual world. Research indicates that since its launch, online searches for
Shanxi’s cultural tourism have surged, achieving a threefold transformation from initial online traf-
fic to physical tourist visits, and ultimately long-term visitor retention. This study examines the syn-
ergistic effects between Shanxi’s cultural tourism development and the game’s success through a
case analysis of the “Game IP + Cultural Tourism” model. By analyzing the current digital marketing
landscape, it proposes innovative strategies to drive high-quality growth in Shanxi’s cultural tour-
ism sector.
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