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Abstract

Based on the empirical study of music consumption market in e-commerce ecology, this paper reveals
the systematic digestion and triple alienation of technology capital alliance on music value, namely
production alienation, consumption alienation and existing crisis. By dissecting the typical cases of
NetEase CloudMusic, QQ Music, TikTok and so on, this paper puts forward the redemption path with
the reconstruction of music value theory as the core, including the practical solutions of algorithm

XEFH: FIRHE. BTFRSESTERERONERMSEAFERD]. BRI, 2025, 14(10): 2230-2235.
DOI: 10.12677/ecl.2025.14103389


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.14103389
https://doi.org/10.12677/ecl.2025.14103389
https://www.hanspub.org/

ﬂz‘rﬁ\ by

transparency legislation, diversified quotas, music copyright distribution and so on, and provides a
theoretical framework and policy suggestions for the reconstruction of the value integrity of music
in the era of e-commerce.

Keywords

Music E-Commerce, Value Alienation, Digital Labor, Auditory Cocoon Chamber,
Survival Reconstruction

Copyright © 2025 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

1. 5]

B RN TR 55 I BB AR R, AR A I B S BOR A B R Bk R A
AN 5 5. & R QIR “ B 7sh” P T SR8 091 6 R EI R R AR A (BRI 5
IEHERE R GG SRR B, VAR R SR, AR RN B B AL B, TR AR RD
FAAE” B, &R AR BRI A _ BB SRAFHEZR (IR, R T & SRR A
Wb, ASClEd RN, RIEEEHEZRE. A 500, SEET KRG EMEKE, N
AL LTRSS A AR OO EFE,  SEILE A AR FA SR AL IR HELR 5 BURE L.

2. BFESRAEARRKENT RMNMENHEBRSEERL
2.1. BTN EFNEERSRULER

fEPE R B GE R AT, BB RS QQ & AR/ H/IEH) 5 M 5 = 8 SRR & AR LT 5%
G T 92.3% MM A 1], BEHE RIKIE “ROBBER + AR TWY , EEE RO E)RE N 7R
WA O (HE/QQIRBUHIE A /-, IR ELIMZ uth, ME=H KU “fEROEE + HXME” R
o, I UGC 5REEM B mA . & IHJEERE “ & REX 7, ZHEERNEFR AT FHL b
TERR T HLF R 45 MR I AR, B P R R 4 AT R I S B S S B I S e AL,
B 23 R R AL R AR AR T 31%, FR%5 & AR E R BCE [ LL 38 I 230%, AR &5 REkid 2380 61%, &
IRIZAR RN 0.81 IFDFEIRE AT 0.35, e BAEMAMM 18.2 A A 4.3 F[1] [2], &RMWE
EUMR ) S DR, AR B T 3R IR A B AR TN IBAR, TR R R B S T i A

TERE « DOTF S50 A W 2 1 7 7R 25 0k, & AR SR B HH B 6 ROAR 28 o 1 A R RV 1 S A
/N R 1 BRI SR AR O 7 AR LT R A IR NIV 32 AR B R 77, DAIE I R B G AR i A 4 4 R
BUME, HURER, P 6 BB 60% 0TS ARINHCAE 15 #0330 B2 08, A gk % M 2019
M 35%TH A 2024 4F 61% (2], FREHERE RA I PEAGER R, TEAENS 58 B SR 1A 0 A 0 A 28 P P B
BTG, 2 TR A 4E B AR A TR T A i AN CD AR 18 AN H 4iiki BRI 6 1, iRk
AN IR BT TE RO, FHRA 7 REA, BRBENT “Brmi” , RERNEH R B
FORE AR .

22. NMERREIFER
SR BEAEP B SRR SR T, & AR IR (B LR S Ak, RSBV RE, I G Sk, PRI

ik

DOI: 10.12677/ecl.2025.14103389 2231 TR 4TS


https://doi.org/10.12677/ecl.2025.14103389
http://creativecommons.org/licenses/by/4.0/

oF
o

A E BRSNS N, SARMME MR IR E R R B, A7 A A HE LU A 7 A
SEIME N, YR T3 RN ESC ISR I, 84 S0k D2 35 B maih ) ik 2.3 £ 5 M
LA il B R AL, SRR TR SRR T . RN R R AR
PHMEIRMENE L, FARMERY) SR 22 NS0 3 SO0 F B SRARME e S 5e, fHi35 SRAR I T 7748
PRGN

3. MERLE =45
3.1. AR : BFFHRAEMSFIRREIZR

B R SN LA ER, EHFEE N, SERREAARTTIARNS35.6 12, (HHE4 5 99%[1 &
IRANHBAAESS0, fEHETEE A, &R 6 WA RATN 72%RE M E RN, UM S =& R
el HHIP A UGC SRvFEE 120 755k, HH P3RS EEIGE I S T <0.3% [3].

DAL I S o347, BhE (TikTok) & 5k T AE P B A AR AE I 2 A5 7= S A B U 1A S i LA = WL A 4
B R ) G i Ha 2 i I B s H 25 R AT P AT N T A G E (G B A A
RIIB RS T Zomi. AR 0 EHERE). BEILI(E A ANFIES . 5t AT NSEITIR 20
SN VCHEL, PABhAST SR FOB R e e HEAE ) i AL (R R SR e R Ss . B 3 L )8 BGM. &
SROCIRMEAR ™ 5« HL P B R SR WA 2 . U R 8 A 55), RFE SR L) AR, 8 RIE4ER
TR IRRL, TE S 0= P AT S g 28, RANH TS IEWE RS M ERIME ST, R
SRR PR RTZ AN, M 2019 451 8.5 FPINGES] 2023 FE1 3.2 B[2], HRBEAHELIES
AR ETE AN TARREE, &R NEMACE Gk T E R EMA R, (A48 2 50 # sk
FOME R o8 208, SRR BRI T 99%, BRRFE G/ R S B b AL T 78 57 B 43 ic HR 3R
R T H A S MME R (4]

3.2. EBRL: WREESHEERARE

DIAegisk b ik 6 R0, QQ & Filid A8 X REEHEIE(NTE . QQ W KTEWT Bon 5HEFE4E), &
R FH P W AORRS [F) AL AR A e T, RAARIUNIERE Z FEMERE O 031, H A EH R RN
12.7%, T 5 =% Rl s AR (0 “IF K EMO B, O 550 e 25 smib i 45w o, i 4n
PRSI RRSCE B ART, BlE b, W5 28 R 2 R R A A 0.42, AP B EH R FT 18.3%,
IXHEHTE T S BRI BRI, W R AR I B SR Y BRI SRR R, 2023 AEAERE AR B8
I ORI $92 4451

T 7E 58 ARy AR AT AT, 25 SRR B 3 SR AT & @I ), Ry, s <
- HIR - ATRT IR R, B TAT B T R AL R B HERE, SETTARBAN “CIAFIHESE” (1 Hz
filiAHAL BPM B TEE f). ARIEAHCGETE, £ P A EIRE RIS E 2019 4 7.2 FEE 2024 4 2.3
Flt, SR RIS 2 0.23 (FARISE), Spotify “Discover Weekly” AR, XU B H 5t 83%, TikTok
F P H ¥ 127 &, {5 97%%EH7E 3 F i XA (R /I ia/ M 203y, “Pemipfiih”  (Sea Shanty)
BB 73 42K, (B SEHVT AL 9%, TR 1 AT 46 FOWT 56 28 55 [ 2]«

TG RN, R E ML, S TR (RIZE 3min DAL, TR B SR 0T 24 ) e it
2 78 B, $IE-F & & RS KABSUXAE 15 230 B2 (8], HFBElE TR W
R FAE G IR, ATARAA RN R GG M PR S RIS, MIEBAARR AR, 2 8RR B AR B VR B
R B, SARRELEMRED: HL5E RRFEAERN— 120, RGNS 55 AT DORE ULl B
RIIR, TERBERRT AR, % O I 2o i e b i s i D1 22 25 58 U s i i - S AL TR IR R

DOI: 10.12677/ecl.2025.14103389 2232 TR 4TS


https://doi.org/10.12677/ecl.2025.14103389

FiHH

SRR R PILLAR N DA 73, SEARAS BIRIRER . 10 fMRI L0 B THAIph 2N L L gh R R[6] (7], &
TEHERE K 5 SR AU B2 BOm I KA A 68%, TRELAAIAE /1 B BE X T8 R R AL 451
R T RRGRE B 77 e S 0 = A AT LR A SE, TR T B S R A5 I AR 9 SR
PR A R ALRFAE -

3.3. £HFEN: MEENTHARHER

BT RS, IMERRRZEER, &5 RMEAMEE ZRAZEMREDRE, BAARI LT LA
JiiH:

1) oWk sk:

O HRRNTAE. wE. MR “FRE” UG R TE, T35 K0T HmEmER.

@ WA e B R SR B KRR SR U, IR X SRR o B 2% 54 (it o R B
HIRIIRUCE I AR

@ “HEWH” « BRI RGN, IEEKs 52835 IR PR IR AL Sy 5 P B B P 3 3 P
TG, TR R RA R

2) M E IR

© MEREE: BSE. PO R AR, EARYE. BUEE . AR 0 R A (] A
Bk, ZARMMES TR ™ EHIZL.

@ FEFRFL: HEFENLHI R AR XU, I AR VEIR R, /A SEER AT 2R I SR
WA

@ “pih” it DBk, WIREECHERR il KATHE, 5&ERMERNEMER. A, 2
ARBARI A 5T 1 TE T

3) AMANESE:

© WH “EMT - AETREI AL T, B RE RIS TR CHE & K
FNT E AR

@ AL &R s AL 3% R AR AR R, RZIPRER “OUEEmME” o “ZAREQME” R <N
KM« HEEREE AR “E FIR, NREMEMMEME? HRE2E 2 MNERZRL
n Ve ] T AG R = B EE 7= i ? Bz, B RAE N N ERE R R IA T AR A = X, EBRT TR A
{14 L 5

BARGEW: 2 N SR RERE—— Y N2 2F CGEIuseml) goniE 2.3 £, HH
(R BB LI 2.1 £, SWLE RILFEIBBEREHEN IR T, FRER “BCZARE” RAFEE
AR O A 58 4 BR8] [9]

4. BFEERNRFRMMENERREEZE
4.1. MEBIRENM

FEH TR S, FARMME R T SR REAT ER B, BT fafean N 1,

FEULR B, I RYUR TR S N R, RBLE SRR L S ARMA RN R E Tk
SRIARIGA S BN FEW L, BEIRX B SR MU T T, Y S R AL AR ™,
AU EVE N R RS & RIS 2 58 ARIER B, =FILRGRMEN T F RN, A7
E S A A EIERAR T F 5 BB RRENF RSB, Brm s, 2
I BT SR A E OB R S (R AL W 19 5038 ) S8 kA8 T B HADAE T IRIZU 22 L

DOI: 10.12677/ecl.2025.14103389 2233 TR 4TS


https://doi.org/10.12677/ecl.2025.14103389

oF
o

LI RA, BATKNE RZ I EAE AR F S, RN SRR E 1 = T AR IR
RIS AR SGESR, AR & SRR N A%

S - A
&R o FE - 0 i T
trpr- sk K| wkp

LR

Figure 1. Schematic diagram of the reconstruction path of music value theory
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