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Abstract

Against the backdrop of accelerating global digital transformation, live-streaming e-commerce has
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emerged as a significant driver of consumption, leveraging its real-time interactivity and highly per-
sonalized recommendations. However, this new consumption model has also given rise to notable
phenomena of consumption alienation, including the erosion of consumer agency, the substitution of
genuine needs with symbolic value, the commodification of social relationships, and the increased
burden on the ecological environment. These alienating phenomena stem from capital manipulation
enabled by technological empowerment, the commodification of emotional labor, and the platform
capitalism model that achieves time-space compression through digital technologies. To address
these challenges, this paper proposes systematic solutions spanning regulatory frameworks, platform
accountability, consumer education, and cultural dimensions. These measures include strengthening
legal oversight, optimizing algorithmic ethics, enhancing streamer training, and promoting the con-
cept of moderate consumption, aiming to curb the trend of consumption alienation and foster a fairer
and more harmonious social consumption environment.
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