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Abstract

The positive impact of the development of rural e-commerce is becoming increasingly significant, es-
pecially in terms of increasing the consumption expenditure of rural residents and promoting the up-
grading of their consumption. Based on the panel data of 30 provinces and municipalities in China
from 2011 to 2021, this paper empirically studies the impact and mechanism of the development
level of rural e-commerce on the consumption upgrade of rural residents by using the bidirectional
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fixed effect model. The results show that the development of rural e-commerce can increase the
consumption expenditure of rural residents and promote consumption upgrade. Mechanism effect
analysis reveals that the impact of rural e-commerce development on rural residents’ consumption
expenditure is mainly achieved through two influence mechanisms: wage income and working out-
side. Heterogeneity analysis revealed that, compared with the eastern and western regions, the im-
pact on the residents in the central region was not significant. Based on the above content, this ar-
ticle puts forward relevant suggestions.
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30, income_wage, FRAREFATELX i 7E t SEHIARMJE R THHERON, work _side, R HATEL
X i 78 t4E AN 55 To7sh e, AR WA F.

4.2. fERESTT

R 1 ONEET 330 MEANHIIRTESE T, H R R R SO EAE T s b, (HIBX S
B %0 HRRARN B A RIREIIE Y 7.01, FREFEBRAL S . (HARERZE, KNERAY
THEAPEWAANSI 55 55 2 F1 BUR AR HEZE A K (70 71 4555.30 A1 307.41), i TN 5 558 T3 sl i)
BRI . HAI AR (R A A X AT A2 3 AR AT ) KBS B O th 22
FIHIF TR 25 1) 2 SR AP W R PR 22 5o X SR 9 70 B AR A HL R X 9 2 TR R B o B L
FENLHI SR AL 1 Atk

Table 1. Main variable definitions and descriptive statistics
F 1 FETEMENKER ST

B3 A 8 X E FARE B EZE RME ROKME
AT J B T AT Ja BRI 25 330 10786.59 418442 3857 27,205
AR HLTE R R HLF 18 55 R R L 330 7.01 2.53 373 1537
NS TH YN KA JE RN TR 330 5776.64 455530  757.06 24971.9
A% TR FRINME T 5730 R 330 409.46 307.41 121 1390.6
R G TR &K B AR AT SEXT L 330 9.41 0.41 836  10.56
XA IBOK T AR I IRCEE H AT $ 330 16.10 2.56 833 202
HEHTKT  BEESHRRFRHELH L ENHE 330 0.40 0.06 022 061
WA KT FEWHAOS SN O HE 330 0.60 0.12 0.35 0.9

5. SCHES#R
5.1. EEEVINHr

Table 2. Baseline regression results of the impact of rural e-commerce development level on per capita consumption ex-
penditure of rural residents
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Table 3. Baseline regression results of the impact of rural e-commerce development level on per capita consumption ex-

penditure of rural residents after adding instrumental variables
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Table 4. The robustness test results after replacing the variables
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Table 5. Mechanism effect analysis results 1
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Table 6. Mechanism effect analysis results 2
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Table 7. Analysis results of regional heterogeneity
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