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Abstract

Under the background of the in-depth advancement of the rural revitalization strategy, urban and
rural landscapes are undergoing a profound transformation from traditional viewing objects to
tradable and consumable commodity forms. Based on the core concept of “landscape as commodity”,
this study deeply analyzes the practice of the integrated development of agriculture, culture and tour-
ism, and systematically explores the theoretical connotation, manifestation forms and integration
model with e-commerce marketing of the commercialization of urban and rural landscapes. Research
findings show that the commercialization of landscapes mainly achieves value transformation
through forms such as the landscape-oriented packaging of agricultural products, the landscape
symbolization of cultural and creative products, and the productization of tourism experience land-
scapes. In the field of e-commerce marketing, innovative models such as immersive marketing of
“scene live streaming + landscape traceability”, virtual-real integration of “cultural IP + digital col-
lectibles”, intelligent matching of “algorithm recommendation + precise portrait”, and participatory
marketing of “social viral + co-creation economy” have provided new technical support and market
space for the commercialization of landscapes.
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