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Abstract

This paper centers on the e-commerce shopping behaviors of Generation Z within the framework
of semiotic consumption theory, exploring their characteristics, driving factors, challenges, and
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implications. As society shifts from material consumption to semiotic consumption, Generation Z,
being digital natives and a dominant consumer force, exhibits unique consumption patterns such
as cultural tribalization, emotion-driven decisions, and treating consumption as social currency.
They consume specific symbolic goods to integrate into subcultural tribes and shape their identity;
their purchasing decisions are motivated by emotional factors, seeking “value for emotion”; and
their consumption behaviors serve as social currency, transforming into social capital and strength-
ening group identity. Nevertheless, Generation Z encounters issues in consumption, such as choice
paralysis from information overload, trust crises, and conflicts between symbolic and practical
value, like the dilemmas of algorithmic filter bubbles, symbolic value premium traps, and identity
crises. This paper advocates a polycentric, multi-stakeholder pathway that combines platform-level
mechanism innovation, policy-oriented soft regulation, and the cultivation of consumer reflexivity.
By synergistically realigning these forces, symbolic consumption can be steered back toward se-
mantic coherence, thereby furnishing a theoretical benchmark for the virtuous development of the
e-commerce ecosystem.
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