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Abstract

Based on the 41 marketing theoretical framework, this study explores the strategic mechanism of
snack brand Mini drama marketing. By analyzing the three major motivations of policy standardiza-
tion, platform traffic support and symbiosis of consumption scenes, this paper deconstructs the
mainstream models such as brand customized dramas, plot implanted dramas and talent linked dra-
mas, and reveals the core problems of the 41 dimension: the homogeneity of themes and the lack of
creativity; The expression of value is roughened under the guidance of promotional thinking; The
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interaction is limited by the transformation fracture caused by the shallow layer of technology ap-
plication; Personalization is faced with circle touch tone mismatch and shallowness of data applica-
tion. The research proposes a targeted optimization path: build a three-dimensional value system of
“function + emotion + social”, develop immersive interactive technologies such as branch plots, and
establish a user portrait-driven focus content testing mechanism. This paper provides a theoretical
model and practical paradigm for the snack industry to break through the homogeneous competition
and deepen the applicability of 41 Theory in the media consumption scenario.
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