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Abstract

At present, young people’s focus on and pursuit of emotional value have given rise to the vigorous
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development of emotional consumption. Meanwhile, with the in-depth development of the e-com-
merce economy, its technical architecture and business ecosystem have provided core support for the
large-scale trading of emotional value, promoting the diversified development of emotional consump-
tion. This article focuses on this phenomenon, studies and analyzes the typical manifestations of emo-
tional consumption by young people on e-commerce platforms, delves into the driving factors behind
it, and proposes strategies for all parties to jointly promote the development of emotional consumption
in the context of the e-commerce economy, with the aim of providing theoretical references and prac-
tical guidance for the healthy development of this new consumption pattern.
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