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Abstract

As the most dynamic and innovative group, young people are a crucial force and key factor in
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achieving comprehensive rural revitalization in the digital age. This study examines the pathways
through which young e-commerce professionals in Jiangsu, Hunan, and Guizhou provinces contrib-
ute to rural revitalization in the digital age by analyzing 2049 samples of young e-commerce prac-
titioners. The findings indicate that the willingness of young e-commerce professionals to partici-
pate is influenced by internal factors such as social responsibility, nostalgia for their hometowns,
and public spirit, as well as external factors like family support, government support, and rural sup-
port. Based on these insights, the study proposes a four-pronged collaborative development model:
‘self-motivation—government guidance—rural acceptance—family support.” This model aims to
provide theoretical references and practical insights for fostering the sustainable participation of
young e-commerce professionals in rural revitalization efforts.
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Table 2. Survey status table
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Figure 1. Analysis of the influencing factors of young e-commerce participants’ participation in rural revitalization
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Table 3. Descriptive statistics of characteristics of young e-commerce groups
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Table 4. Descriptive statistics of the analysis of young e-commerce participants’ willingness to participate in rural revitalization
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Table 5. Correlation analysis
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Table 6. Logistic regression analysis table
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