E-Commerce Letters F3-7 Rj25¥iL, 2025, 14(8), 1565-1573 Hans X
Published Online August 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1482682

M E 2 F iRk A E SHRBE

= ¥

SN RZEATF R, St SEEH

ks Hi: 202547 H2H; FHBEM: 20254875 15H; KA HM: 202548 18H

R

BEEFFHRERR, MINFRB#HZHAL, HP, SHRFMRBEZAFTR. AXETHHEME S
WIRETHEENRATIL, SESNMHKBIRKFE, KRG HMERFEREHRE, DRI
BRSNS HTRN . ASCH RSO HTES RS, ME S MR CER 5 B W AT AR
R, GESTPER. 4PEHERLTHERRER, KERMNERFEERNLHERBEFRRRIT 2T HF
FORM: LR HMNE S HRBEFEBRRATE. CEEA R (WER TR ESE), &R B A )
RIS, BHRER—, WHRTEHEELOHHM. BEASTHRHEX R PRTRBEmHARE “JE
B + AFRF + LIEs)” ERUER; SEERUER. MBESUCHTEROIP; EHIREX
A “&ESIH + &T kL FEFMER. 4R, SIMETELRUSIHRIRES . AIFEHEA. &
WEREFE, BRRERS, #EsNRFRRERRE, WRTRERRER, ARKEMXK 2K
FRRERRIRMLESE.

X 5in

g, BUNE, SHIRNE, TREH

Research on Rural Tourism Marketing
Strategy in Guizhou Province

Xin Li

School of Economics, Guizhou University, Guiyang Guizhou

Received: Jul. 2", 2025; accepted: Jul. 15", 2025; published: Aug. 18", 2025

Abstract

With the rapid development of the economy, people’s needs are becoming more and more diversified,
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among them, rural tourism is becoming more and more popular. Based on the systematic study of
rural tourism marketing in Guizhou Province, this paper aims to analyze its development status and
problems, and explore marketing strategies in line with the characteristics of Guizhou Province, so
as to enhance market competitiveness and promote rural revitalization. This paper uses literature
analysis and inductive analysis to sort out the relevant theories of rural tourism and the research
results at home and abroad, combined with STP theory, 4P marketing theory and sustainable devel-
opment theory, and analyzes the resource endowment and actual development needs of Guizhou
Province. The results show that there are core problems in rural tourism in Guizhou Province, such
as serious product homogenization, insufficient cultural excavation (such as weak development of
intangible cultural heritage), lack of synergy in brand building, single marketing channels, and lack
of market management. Finally, this paper proposes targeted strategies: to build a differentiated
system of “intangible cultural heritage + ecological health care + mountain sports” at the level of
product development; Brand building is based on Miao and Dong culture as the core IP; The mar-
keting channel adopts the closed-loop model of “online drainage + offline experience”. The conclu-
sion shows that Guizhou Province can provide a practical reference for the high-quality develop-
ment of rural tourism in underdeveloped areas by deepening the integration of cultural resources,
innovating marketing models, strengthening brand synergy, breaking channel bottlenecks, promot-
ing the high-quality development of rural tourism, and enhancing sustainable development capa-
bilities.
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Figure 1. Rural tourism resources in Guizhou Province
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Table 1. List of Grade A rural tourism villages in Guizhou Province in 2023
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