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Abstract

Against the backdrop of rapid e-commerce development and the in-depth implementation of the
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rural revitalization strategy, online marketing of agricultural products has become a key pathway
for promoting agricultural modernization and increasing farmers’ income. This paper systemati-
cally analyzes the inherent advantages of online marketing of agricultural products (low transac-
tion costs, high market transparency, and diverse marketing methods) based on multiple authori-
tative literature reviews, and focuses on the core challenges currently faced, including low stand-
ardization levels, lagging logistics systems, insufficient information technology capabilities, short-
ages of professional talent, and weak brand development. It proposes targeted strategies to address
these challenges, including strengthening standardization and quality supervision, improving cold
chain logistics and smart supply chains, enhancing rural digital infrastructure, establishing diver-
sified talent development mechanisms, and deepening brand cultural empowerment. These strate-
gies aim to provide theoretical references and practical guidance for the sustainable development
of agricultural product online marketing.
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