E-Commerce Letters FL-TRi 55V, 2025, 14(8), 1944-1949 Hans X
Published Online August 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1482730

S AR 8= R R AR
f5t
— R R R AL R I

re
F MO RS2 NSO B2 22 B, VL5 P A

Wk HRA: 20254F7H1H; FHBEM: 20254F7H15H; KA HM: 2025/F8 A21H

H E

R SEIEHRER ST RT, SO UMM LRRX ARG, HHEVRE X
Z R RIERIB IR . B SR REIPTRSSSIERTT, R LR X SR 5
B HIVR. FE RS AR, HRXENREHERANTEAS T, FE R
ZR. BORBABEEAESIE, BFENARRLTE. SUHLARZEREN. SARMNHAETRE
FEUIRGRAR. AP EsRENSHBEE SR SR EEn SO 5 2Bk 68 Hm ik A
SEE - FEURIG BN E SO, SN ERBR, AARE=AMRE: —RUSREZEA
B, BEAIRNAEMERPNEZE, BANEFERUEST); —EREXRFHEREH
KRR S, 4 EAR/VRERRITEVRAGRIZ R, WK P HRBILG; =—RWE “BHKS + 2
BEE +KOL” BERIULRIERE, sEB AN RG] SEERNER, SHNRERNEHE HEL
RIABEA IR . BTN LRGSR XA MARE HiRft T ke R ELBRITR, HARRR
K®HR “0tb + B + HR” faEARE T TRHPSHEA.

XA
EAES, SR, HRE, WIRE

Research on the Impact of Short Video
Marketing on Tourists’ Purchase
Intention for Cultural and

Creative Products

—Taking Nanjing Zhongshan Scenic Area as an Example
Haoyu Qian

XEG| I Rk, FEAE A SRR I SE R R R A T )], TR 45 PFIE, 2025, 14(8): 1944-1949.
DOI: 10.12677/ecl.2025.1482730


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1482730
https://doi.org/10.12677/ecl.2025.1482730
https://www.hanspub.org/

Bk 5

Faculty of Humanities and Social Sciences, Nanjing Forestry University, Nanjing Jiangsu

Received: Jul. 1%, 2025; accepted: Jul. 15", 2025; published: Aug. 21%, 2025

Abstract

Under the background of the deep integration of cultural tourism digitalization and short video mar-
keting, this study takes Nanjing Zhongshan Scenic Area as a case to explore the influence mechanism
of short video marketing on tourists’ willingness to purchase cultural and creative products. Through
literature analysis, case studies, and empirical research, this paper systematically sorts out the cur-
rent situation, problems, and optimization strategies of short video marketing of cultural and creative
products in Zhongshan Scenic Area. The research finds that the current short video marketing in the
scenic area presents characteristics such as diversified content forms, differentiated platform strate-
gies, and technology application empowerment of production. However, there are core problems such
as serious content homogenization, superficial cultural connotation mining, surface-level technology
application leading to insufficient immersive experience, shallow user interaction, and lack of com-
munity operation, lagging supply chain response restricting the production of best-selling products,
and an incomplete data monitoring system resulting in lagging strategy adjustment. In response to
the above pain points, this study proposes three optimization paths: first, taking in-depth cultural ex-
ploration as the core, reconstructing the narrative logic of cultural and creative products through cre-
ative content to enhance the competitiveness of content differentiation; second, focusing on the deep
integration of cultural and creative products and scenic area culture, and creating immersive experi-
ence scenarios by combining AR/VR and other technologies to strengthen user emotional resonance;
third, building a short video dissemination matrix of “official accounts + multiple business entities +
KOLs”, improving the supply chain coordination mechanism and data monitoring system, and achiev-
ing a full chain closed loop from traffic acquisition to consumption conversion. This study not only
provides theoretical guidance and practical solutions for the short video marketing of cultural and
creative products in Zhongshan Scenic Area, but also offers a replicable reference model for similar
scenic areas to explore the integration mode of “culture + technology + consumption”.
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