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Abstract
This study takes the “Replica Da Guan Yuan: The Dream of the Red Chamber Pop-Up Book” as its

WESIH: kLE, B, A5 0= e E R RN, BT RIS, 2025, 14(8): 2888-2893.
DOI: 10.12677/ecl.2025.1482852


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1482852
https://doi.org/10.12677/ecl.2025.1482852
https://www.hanspub.org/

KL, TR

research object to systematically analyze innovative online marketing pathways for traditional cul-
tural products. The findings reveal three key marketing pathways: First, leveraging Redology ex-
perts and professional platforms to establish cultural credibility and build audience trust founda-
tions. Second, stimulating participatory enthusiasm through gamified unlocking mechanisms that
transform the crowdfunding process into a collective cultural adventure via phased cultural reward
systems. Third, awakening the Grand View Garden in contemporary contexts through organic nar-
ratives generated by content creators that integrate cultural elements into modern lifestyles. The
crowdfunding platform Modian demonstrated unique value through its authoritative certification
system alleviating premium-price concerns and limited-edition strategy precisely targeting core
collectors. The study simultaneously uncovers deeper industry challenges: conflicts between cul-
tural authenticity and internet entertainment manifested in the “Sister Lin’s satirical bookmarks”
controversy, while a post-campaign traffic collapse exposed sustainability vulnerabilities. To ad-
dress these, the study proposes enduring solutions: First, Deep-mining cultural symbols like poetry-
inscribed artifacts for tiered audience development; Second, expanding standalone successes into
IP ecosystems through spin-offs (Twelve Beauties series), Hanfu collaborations, and AR garden
trails, embedding classics into modern life. These strategies provide actionable insights for trans-
forming fleeting phenomena into lasting cultural legacies.
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