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Abstract

Amidst the pervasive empowerment of digital technologies, online marketing has progressively
emerged as a pivotal avenue for driving the transformation and upgrading of rural industries.
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However, the current rural online marketing landscape still grapples with operational mechanism
inefficiencies in fostering industrial development. This study employs the 41 theory as an analytical
framework, focusing on four dimensions: personalized expression, user interaction, interest incen-
tives, and content engagement, to systematically delineate the bottlenecks in the operational mech-
anisms of online marketing. Concurrently, it incorporates social cognitive theory to dissect the cog-
nitive barriers and behavioral inertia of rural entities in brand construction, interaction manage-
ment, value comprehension, and content creativity. Through a case study of Brand A in a rural area
of Guizhou, the research validates these findings and further proposes pathway optimization rec-
ommendations based on mechanism restoration and cognitive reconstruction, aiming to provide
systematic theoretical support and practical references for the high-quality development of rural
industries.
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