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Abstract

Under the background of the rural revitalization strategy, Yanling Yellow Peaches, as a characteris-
tic agricultural product of Hunan Province, have achieved a significant increase in sales scope and
brand influence by relying on online marketing. This article analyzes the industrial overview and
online marketing status of Yanling Yellow Peaches, pointing out that it has broken through geo-
graphical restrictions through live-streaming sales, e-commerce platforms, and social media pro-
motion, etc., to drive sales growth and brand communication. However, issues such as high live-
streaming costs, lagging market supervision, an imperfect logistics system, a shortage of professional
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talents, and insufficient brand standardization have restricted the sustainable development of the in-
dustry. To this end, strategies such as optimizing the live-streaming ecosystem, strengthening market
supervision, improving cold chain logistics, introducing and cultivating talents, and unifying the
brand image have been proposed, aiming to enhance the market competitiveness of Yanling Yellow
Peaches and contribute to increasing farmers’ income and promoting rural revitalization.
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Figure 1. The change in per capita disposable income of residents in Yanling County from 2016 to 2021 [8]
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