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Abstract

As e-commerce platforms continue to develop, gamification mechanisms have played an important
role in enhancing user engagement and conversion rates. This paper, based on Skinner’s reinforce-
ment learning theory, analyzes how Pinduoduo’s “Slash the Price” mechanism strengthens elderly

XES|I I B AL R P R SR H LR 2 A R P S AT N RIS )], H R S5 VIR, 2025, 14(8): 2191-2196.
DOI: 10.12677/ecl.2025.1482764


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1482764
https://doi.org/10.12677/ecl.2025.1482764
https://www.hanspub.org/

consumers’ participation behavior through a reward-feedback loop. Although elderly consumers typ-
ically exhibit more conservative and risk-averse purchasing behaviors, gamification design reduces
their wariness of online shopping and stimulates their willingness to participate through “non-direct
purchase” mechanisms, social interactions, and task feedback. To better understand the consump-
tion behavior differences among elderly consumers, this paper explores the behavioral patterns and
psychological motivation differences among different elderly subgroups in participation activities
from dimensions such as digital literacy and social activity. Finally, the article concludes that while
gamification boosts elderly engagement, platforms should prioritize psychological well-being and
protect consumer rights, ensuring elderly consumers can make rational and healthy consumption
decisions while enjoying the fun of shopping.
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