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Abstract

Agricultural development has always been the top priority of China’s economic development, and
the rapid development of artificial intelligence has provided strong technical support and innova-
tion path for the innovation of agricultural product packaging design. Empowered by Al tools,
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agricultural product packaging can achieve rapid iterative optimization and accurately respond to
consumers’ growing personalized and customized needs, effectively driving the deepening devel-
opment of digital marketing for agricultural products.
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Figure 1. Midjourney packaging solution generation display
1. Midjourney BEF RERE TR
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