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Abstract

In recent years, rural tourism, as an important force promoting rural revitalization, has seen its
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market size continue to expand. By 2024, the number of rural tourism visitors in China is expected
to exceed 2.5 billion, and the comprehensive revenue will exceed 1.5 trillion yuan. Meanwhile, the
rapid development of e-commerce has brought new opportunities and challenges to rural tourism.
This article focuses on the theme of e-commerce promoting the development of rural tourism, and
deeply analyzes the value and significance of the integration of the two, including the economic
value of activating the rural tourism industry chain, the social value of promoting the sustainable
development of rural society, and the cultural value of assisting in the inheritance of rural culture.
Research findings indicate that current e-commerce in promoting rural tourism development faces
issues such as weak infrastructure, insufficient brand building and promotion, severe talent short-
age, and uneven service quality. In response to these issues, this article proposes countermeasures
such as improving infrastructure construction, innovating rural tourism products, strengthening
the training of professional talents, and optimizing the quality of rural tourism services. Through
the implementation of these countermeasures, it is expected to fully leverage the advantages of e-
commerce, promote the high-quality and sustainable development of the rural tourism industry,
and provide strong support for the rural revitalization strategy.
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