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Abstract

This paper takes Jinan Chaoran Tower as a research case, conducts an in-depth discussion on the
design and communication of cultural and creative products in online marketing, analyzes the de-
velopment trend of cultural and creative products in the online marketing environment, combines
the unique cultural connotations of Chaoran Tower, studies the innovative design strategies of cul-
tural and creative products, and explores how to use online marketing means to achieve effective
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product communication. The purpose of this paper is to provide referenceable experience for the
development of cultural and creative products in the online era, promote the deep integration of
the cultural and creative industry with online marketing, and enhance the market competitiveness
and cultural influence of cultural and creative products.
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