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Abstract

Because of its real-time and interactive characteristics, online live broadcast has injected new vital-
ity into our country’s book publishing marketing, and online live streaming has become the pre-
ferred way of book publishing and marketing to attract consumers and increase book sales. The
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current online live broadcast environment brings opportunities for book publishing and marketing
to interact with users in both directions, accurately divide target groups, reduce marketing costs,
and enhance users’ scene experience. However, at the same time, due to the low threshold of online
live broadcasting, there are challenges in book publishing marketing in the process of online live
broadcasting, such as lack of professional knowledge of anchors, serious homogenization of live
broadcast content, blunt and single form of interaction, and easy to fall into legal risks. In view of
the main dilemma of book publishing and marketing under online live broadcasting, this paper pro-
poses innovative strategies. Book publishing units promote book publishing and marketing by im-
proving the professional level of anchors to create knowledge-based professional anchors, dig deep
into content characteristics, use new technologies to improve users’ live broadcast experience,
firmly establish awareness of laws and regulations, and explore the marketing model of “public wel-
fare live broadcasting”, in order to achieve the healthy and sustainable development of the book
publishing industry.
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