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Abstract

In recent years, cross-border e-commerce has become a key channel for China’s agricultural exports.
As one of the country’s primary tea-producing regions, Guizhou’s unique ecological environment
and premium tea resources provide an excellent foundation for the global expansion of its tea in-
dustry. However, Guizhou'’s tea sector still faces challenges such as insufficient brand influence, an
underdeveloped supply chain system, and weak cross-border operational capabilities in e-com-
merce development. This paper analyzes the current status of Guizhou’s tea industry in cross-bor-
der e-commerce, explores existing issues, and proposes targeted development strategies to enhance
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the international competitiveness of Guizhou'’s tea products.
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