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Abstract
In the era of the digital economy, the vigorous development of the influencer economy has brought

XEFIF: KPR, MAAFFE R N AP M 5S8RSR ). TR 1EIE, 2025, 14(8): 2741-2752.
DOI: 10.12677/ecl.2025.1482835


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1482835
https://doi.org/10.12677/ecl.2025.1482835
https://www.hanspub.org/

TP

new opportunities for the brand marketing of agricultural products. This paper systematically re-
views the research achievements of domestic and foreign scholars in the field of influencer economy
and brand marketing strategies for agricultural products. Taking the kiwifruit of Xiuwen, Guizhou
as a case, and based on 390 questionnaires, it analyzes the deficiencies in its brand marketing strat-
egies under the background of the influencer economy. The research finds that the brand has defi-
ciencies in all five key dimensions of consumer behavior based on the SICAS model, namely brand
perception, interest, interaction and communication, purchase action, and sharing feedback. Based
on this, this study proposes targeted optimization plans for brand marketing strategies of agricul-
tural products with the SICAS model and related marketing theories as the framework, aiming to
provide practical references and theoretical references for enhancing the brand value of agricul-
tural products, increasing farmers’ income, and promoting rural revitalization.
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