E-Commerce Letters FL-TRi55PFig, 2025, 14(9), 1352-1356 Hans X
Published Online September 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1493050

R=mEBEBEEHPWTTARmE RS

FILE
Hifr ol K F 22, HlR 22
Weks H . 20254F8 100 F#HEM: 202548 H26H: KA HI: 20254F915H

=

BERERTFERAP M TARMERERNE ER RS ERE KR REWFL. 7 8REBRHN SN
Bz &k R GBI PR B T SR PSR A% D IR B 71, B RN RAR S R B EER A AR, FF
MERHE. HRMEHMENERRETIZHSE. BORSRESFIMBERAEAEN, BREREEAT AN
HERG, SHMERMFAEIROEIERXR, FARPRENEHERNEREFEREER.

XA
RESEBRE, WEATH, BWER, R, RPRE

Analysis of Factors Influencing User
Purchasing Behavior on Agricultural
Product E-Commerce Platforms

Lice Chang

School of Management, Gansu Agricultural University, Lanzhou Gansu

Received: Aug. 10t, 2025; accepted: Aug. 26", 2025; published: Sep. 15%, 2025

Abstract

The influencing factors of user purchasing behavior on agricultural product e-commerce platforms
present complex structural characteristics of multiple levels and dimensions. The perception of
product quality, price perception, and brand effect constitute the core driving force of consumer
purchasing decisions, and the platform trust mechanism and service quality directly affect user con-
version efficiency. The interaction between endogenous factors such as individual user character-
istics and social network influence, as well as external factors such as market environment and pol-
icy orientation, forms a dynamic system that affects purchasing behavior. There are complex inter-
actions between various influencing factors, and different user groups have significant differences
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in sensitivity to these factors.
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