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Abstract

In the new stage of China’s e-commerce economy from the pursuit of scale expansion to in-depth
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user value creation, the gradual fading of traffic dividends and the rising cost of customer acquisi-
tion force platforms to seek sustainable competitive advantages. This study focuses on the cultiva-
tion core of “user stickiness” in e-commerce network marketing, revealing that its essence has gone
beyond simple repeated purchases, and the key is to drive the transformation of user relationship
from “transactional relationship” based on transactional stimuli such as price promotion and func-
tional convenience to a deep “emotional identity” based on psychological dependence, trust attrib-
ution and emotional resonance. This paper deeply analyzes the internal logic of this transformation,
constructs a dynamic mechanism model covering value upgrading, trust accumulation and partici-
pation deepening, and identifies the key elements of the synergistic drive between user-side emo-
tional needs and platform-side strategies. The research points out that the construction of an “emo-
tional operating system” with the long-term value of users as the core, and the evolution of the role
from cold transaction matching to warm value co-creation partners through systematic narrative
marketing, community culture, gamification design, and user co-creation empowerment and other
hierarchical strategies are the core paths for e-commerce enterprises to build imitable emotional
sticky barriers, maximize the value of user assets, and achieve high-quality development in the era
of stock competition.
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