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Abstract

Against the backdrop of the in-depth advancement of the rural revitalization strategy, agricultural
product e-commerce has become a key driver for promoting agricultural transformation and in-
creasing farmers’ incomes. This paper systematically sorts out the current development status of
agricultural product e-commerce, deeply analyzes the bottlenecks existing in brand cultivation, in-
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frastructure, policy systems, talent supply and other aspects, and puts forward targeted solutions.
The research shows that through multi-dimensional measures such as promoting brand-oriented
quality construction, strengthening infrastructure construction, optimizing regional policy support,
and expanding the main body of agricultural product e-commerce, we can break through the devel-
opment constraints, fully release the enabling role of agricultural product e-commerce in rural re-
vitalization, and realize the organic connection between high-quality agricultural development and
comprehensive rural revitalization.
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