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Abstract

The social e-commerce model introduces social relationships into the consumer decision-making
process, forming a unique influence mechanism that differs from traditional e-commerce. The deep
embedding of social relationships, contexts, and values has changed the structural basis of con-
sumer decision-making, shifting individual decision-making towards socialized decision-making.
Social information dissemination reconstructs consumers’ cognitive framework, social evaluation
mechanisms reshape product value perception, and social feedback strengthens confidence in de-
cision execution. At the behavioral level, social incentives directly drive purchasing behavior, social
constraints regulate consumer choices, and social communication promotes the sustainability of
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consumption. This multi-level influence shows significant differences in different product catego-
ries, consumer groups, and platform environments, reflecting the complexity and situational de-
pendence of the impact of social e-commerce models on consumer decisions, and providing an im-
portant perspective for understanding consumer behavior under new business models.
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