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Abstract

In recent years, the digital economy has been accelerating the reconstruction of the consumption
ecosystem, and the e-commerce live-streaming economy has developed rapidly. Based on the the-
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ory of digital economy, this paper uses the SWOT model to analyze the strengths, weaknesses, op-
portunities and threats of the development of e-commerce live-streaming economy in Guizhou Prov-
ince. Research shows that Guizhou Province has the advantages of characteristic resources and big
data support, but it also has shortcomings such as high logistics costs and a shortage of talents. Fac-
ing policy dividends and market penetration opportunities, it also needs to deal with regional com-
petition and product standardization challenges. Based on this, four types of strategies for the de-
velopment of e-commerce live streaming in Guizhou Province are proposed, and strategies to stim-
ulate consumption potential are designed from the dimensions of supply side, demand side and sup-
ply-demand coordination. This study provides a reference for the development of e-commerce live-
streaming economy and the release of consumption potential in Guizhou Province.
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Figure 1. The scale of e-commerce live-streaming economy in Guizhou Province (Data
Source: Wind Information)
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Table 1. Comparison of the evolution of the total scale of e-commerce live streaming between Sichuan Province and Guizhou
Province (Data Source: Wind Information)
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