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Abstract

This study investigates the e-commerce marketing communication mechanism driven by the cou-
pling of emotional engagement and community fission within the trendy toy economy. An industry
overview reveals that trendy toy e-commerce manifests four key characteristics: 1) Emotionalized
Communication (IP narratives forge affective bonds), 2) Communitized Fission (UGC content drives
trust transmission), 3) Gamified Experiences (probability-based mechanisms stimulate consump-
tion), and 4) Cross-boundary Collaborations (cultural value infusion expands consumption scenar-
ios). Employing social capital theory as the analytical framework, the study identifies current chal-
lenges facing the mechanism: erosion of trust capital, collapse of normative capital, alienation of
cognitive capital, and monopolization of structural capital. Based on feasibility foundations-such as
the stability of user emotional demands, the enabling potential of AIGC/blockchain technologies, the
maturity of private traffic matrices, and supportive policies for the “New Guochao” (New China Chic)
movement, this study proposes pathways for mechanism enhancement. Emotional Dimension: Con-
struct a character universe and foster a user co-creation ecosystem. Community Level: Establish
a credit scoring system and a crisis response/conversion framework. Technology Application: De-
velop mixed-reality engagement fields and implement blockchain-based authentication/archiving.
Channel Integration: Build interest resonance pathways and cultivate glocalized consumption sce-
narios. This research provides a theoretical model and practical paradigm for optimizing e-com-
merce marketing communication within the trendy toy sector and analogous industries.
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