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Abstract

The brand-oriented operation of e-commerce for characteristic agricultural products can increase the
added value of agricultural products, enhance their market competitiveness, promote the moder-
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nization and sustainable development of the agricultural industry, and is an effective measure to in-
crease farmers’ income and achieve common prosperity among farmers. However, the brand-oriented
operation of e-commerce for characteristic agricultural products faces multiple dilemmas, such as the
fault in the operational capabilities of the main players, vague brand positioning and lack of standard-
ization of products, insufficient market influence, and channel dependence. Based on the professional
perspective of social work and grounded in the empowerment theory and social support network the-
ory, this study points out from three dimensions of subject, product and market that social work should,
in the subject dimension, improve practitioners’ skills and brand awareness through capacity build-
ing and talent cultivation, and build a talent support system; in the product dimension, explore brand
value and promote the construction of a standardization system to enhance product competitiveness;
in the market dimension, develop multiple channels and promote collaborative promotion to break
away from traditional channel dependence, so as to facilitate the high-quality development of rural e-
commerce.
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