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Abstract

Amid the integration of the “Internet+” strategy with cultural industries, temple cultural and
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creative products have emerged as a new consumer hotspot as carriers of traditional cultural innova-
tion. However, they face challenges including severe homogenization, insufficient exploration of
cultural connotations, and monotonous marketing strategies. This paper analyzes the spiritual anx-
ieties of modern young people and proposes targeted optimization strategies by examining current
marketing practices such as online-offline integrated channel expansion and product cultural en-
hancement. The study reveals that leading temples have successfully transformed their products
from “religious rituals” to “cultural carriers” through IP storytelling and cross-border craftsman-
ship innovations. Yet issues like inadequate intellectual property protection, imbalance between
commercialization and entertainment value, and shortage of interdisciplinary talents remain unre-
solved. By deeply developing cultural IPs, establishing certification systems, balancing public wel-
fare attributes with commercial value, and cultivating cross-disciplinary professionals, this re-
search aims to provide theoretical references for sustainable development of temple cultural and
creative industries, facilitating the creative transformation of traditional culture within modern in-
ternet consumption contexts.
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