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Abstract

This article focuses on the current development status and trends of rural tea e-commerce, and ex-
plores its market opportunities and challenges under the background of rural revitalization. Through
the analysis and research on the current situation of tea e-commerce, it is found that rural tea e-
commerce, relying on regional characteristics and the advantages of industrial clusters, has gradu-
ally formed a differentiated development path. However, there are development bottlenecks in as-
pects such as supply chain management, shortage of digital talents, brand building and marketing,
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as well as policy support and financial support. Based on these development bottlenecks, this article
puts forward targeted development suggestions from aspects such as supply chain collaborative
optimization, digital talent cultivation, brand value enhancement paths, and policy support. In terms
of business models, live-streaming e-commerce and social e-commerce have become important
driving forces, promoting industrial integration through models such as “e-commerce + culture and
tourism”. The policy support has provided a favorable development environment for rural tea e-
commerce. Therefore, in the future, rural e-commerce needs to further optimize the supply chain
and enhance brand added value to fully leverage its economic and cultural value in rural revitaliza-
tion.
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Table 1. Proportion of online tea transactions in China from 2019 to 2023 (Unit: 100 million Yuan)
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Table 2. Basic data of tea cold chain logistics in 2024
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