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Abstract

Against the backdrop of live-streaming e-commerce’s rapid expansion, the book sales industry faces
a dilemma characterized by high GMV (Gross Merchandise Volume) yetlow value, resulting in a dual
crisis. Grounded in scenario theory, this study examines top book-selling live-streaming channels
on Douyin through participatory observation and case analysis. By deconstructing content, social
interaction, and consumption scenarios, we construct a “Scenario-based Knowledge Marketing”
framework. Accordingly, three strategic recommendations emerge: Publishers should establish
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“Scenario Innovation Labs” to incubate knowledge streamers and implement tiered pricing; plat-
forms must optimize algorithm weighting, open technical middleware, and create self-regulatory
pricing whitelists; industry regulators and associations should formulate content classification
guidelines, establish knowledge content funds, and promote integration of “National Reading + Live
Streaming” initiatives.
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