E-Commerce Letters T4 P2, 2025, 14(9), 1668-1672 Hans X
Published Online September 2025 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.1493091

-4

B BRI & 538 Rl R At

X2
HRAL R AE B 2 BE, HA 22

Co

Weks H . 202548 H7H: S HEM: 202548 H26H; KA HEH: 20254F918H

wm B

REE BEXNEAR K PR R R B TR SR Z N, RERKITILELHERANRESER, &
PIAETEBRNEFMA, RAEMT T ARG I 893 2 5 B SR 5 . BTFERIL, EERME
FAENRYP R EESEY . TEIRRISVBH RN, Wik T F & w8 et KA 2 M
FREHTHESW. K LA TEERHE=REORMR. $HeXERE, AICRY THES TLRE R
REEPF SR8 WSBEB T HEESAMEA . LHOMOLRER & MRS RS EMIITR. B
Pri, XLERIR AR A MR BRI AE RIS 1. A RN R RRAT AR R R 5L R R
BEHEESENMME.

XKiEid
HERWEHE, ®R4l, REVE, BEHFEE

Research on the Impact of Internet Economy
on Catering Industry

Tianye Yang

School of Management, Gansu Agricultural University, Lanzhou Gansu

Received: Aug. 7%, 2025; accepted: Aug. 26, 2025; published: Sep. 18", 2025

Abstract

With the rapid development of Internet technology and the wide application of e-commerce model,
China’s catering industry is undergoing profound changes and transformation. Based on the per-
spective of Internet economy, this study systematically analyzes the main problems faced by the
current catering industry and their countermeasures. The study found that while the Internet econ-
omy has brought opportunities for the catering industry, such as innovation in operating concepts
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and improvement in management efficiency, it has also brought three core challenges, including the
platform’s high profit squeeze, the dispute over the ownership of data assets, and the fragmentation
of online and offline operations. In response to these issues, this article proposes systematic solu-
tions such as building a diversified channel system to reduce platform dependence, promoting data
asset sharing and compliant use, and implementing an OMO omni channel integration strategy.
Analysis shows that these strategies can effectively enhance the operational efficiency and compet-
itiveness of catering enterprises. This study has important reference value for promoting the healthy
and sustainable development of the catering industry.
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